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01 What is RAMP?

Simply put, RAMP is designed to make your life
easier by actively seeking buyers for your stock
using modern marketing methods such as Pay
Per Click Advertising, Journalism and Social
Media whilst combining tasteful Email Marketing
to ensure regular communication with new and
existing customers is maintained to pluck
additional referrals and always stay top of mind.

And the best thing about it all is you don’t have to
do a thing, leaving you more time to spend with
your customers.



02 So, how does it
actually work?

You can use RAMP for as many or as few cars
as you like but the general process flows like
this on a weekly refreshed vehicle cycle:

Teaser video is created from the images of the cars.

Researched article comprising the cars with lead capture
and the bottom created and published on
www.mysupercar.co.uk

A targeted lead generation advert via Facebook with
teaser video embedded and lead capture form linking
back to the article.

Weekly email with the cars showcased and call to action
buttons linking direct to your inbox.

Cars listed on mysupercar.co.uk until sold.
All leads pre-qualified before they are sent to you.

Monthly analytical report showing exposure, open
rates, leads, reach, engagement and ROI.


http://www.mysupercar.co.uk/

03 How does it look?

See how it will actually looks when put into practice

Facebook advert: - (this is a real advert we sent out)



04 How does it look - Weekly Email




05 How it looks - Article




06 How does it look? - Video



https://www.youtube.com/watch?v=70nZUMdP0kE

O7/ Sounds expensive —Is it?

The price below shows our premium offering (20
carsaper month) compared to how much Auto
Trader’s cheapest package for 20 cars is.

MySuperCar |Auto Trader | Cost (£)

Cost (£) i(;(::;c to market 20

£1000 - Fixed Starter £1322.43

monthly fee of

which £300 is

used for ad-

spend
Basic £1472.03
Standard £1744.21
Advanced £2093.00

-\ Premium £2763.69

(This is our premium package — we can work with any
budget so lets chat)



08 The Stats You Need to
Know

» 78% of all internet users in the UK use Facebook

« More than 1/3" of car buyers would consider
buying a car online

» Almost 90% of customers use dealer web sites
to help them make a purchasing decision

* In the UK alone there are 45 million social
media users

» Autonews highlight personalised .
communication as one of their 4 key strategies
for customer retention in the automotive
industry

Sources — Advocadosocial — McKinsey - Autonews



https://www.avocadosocial.com/latest-social-media-statistics-and-demographics-for-the-uk-in-2019/
https://www.mckinsey.com/~/media/McKinsey/dotcom/client_service/Automotive%20and%20Assembly/PDFs/Innovating_automotive_retail.ashx
https://www.autonews.com/Assets/pdf/WhitePaper_12.16_CustomerRetention.pdf

09 Why you should consider
RAMP for your business

Don’t stop what your doing, just
change aspects of it so it
actually works......

« No more missed opportunities

* Pre-qualified leads direct to your inbox

« Can fit any budget

» Sell more cars per month

* Raise your profile

*  Multiple routes to market

» Consistent communication with existing
customers

« Completely done for you

* Adaptable marketing to keep you top of mind

* Analytical reporting

Complete transparency

Marketing has evolved so stop crossing your fingers
and hoping a customer comes to you.

They have too much choice and advertising on one
platform is leaving you at risk.

Uncross your fingers and go get them and watch
your business reap the rewards.



10 Get In
Touch

Let’s talk some more about how we can RAMP up your

business.
lan Waterhouse — Founder of MySuperCar.

Official media partner of the 2019 EnduroKA
Championship

Email: lan@mysupercar.co.uk
Phone: 07735 092958
Website: www.mysupercar.co.uk



mailto:Ian@mysupercar.co.uk
http://www.mysupercar.co.uk/

Who we work with...
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CHAMPIONSHIP



https://www.enduroka.co.uk/
https://www.moores-motors.co.uk/racing
https://www.msvtrackdays.com/car
https://www.motorsportdays.live/



http://www.mysupercar.co.uk/

